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OVERVIEW

The service sector is a dominant contributor to GDP in most developed and developing nations. A large segment 
of the population is involved in this sector for their livelihood. It is a requisite that focused academic attention is 
directed at it. This is an imperative if the sector has to grow in a planned manner in the future. The on-line economy 
or new age businesses, most of which are service companies, had started with great fanfare but the life cycle of the 
‘dotcom’ companies, some of which have gone bust, have proven at least one thing amongst others – that, the busi-
ness modeling of these companies were not thought out in their entirety and that the assumptions and benchmarks 
that were used in strategy formulation were faulty in many cases. This is obviously going to be there when a sunrise 
sector opens up and indicates that the thinkers, researchers and analysts need to provide guidelines and propose rel-
evant business models. Academia can support the industry if they work together to generate a corpus of research and 
analytical work to base decisions upon or to at least lend some objectivity to decision making.

The Journal of Services Research is an effort in this direction to help build and document such a corpus by promoting 
researchers from India and abroad to focus on issues related to services management and provide well researched 
and tested benchmarks for industry, and also to provide new directions for further research.

Vedatya as an institution identifies itself as an ‘educator for the services industry’ and focuses on the emerging sec-
tors of service businesses. We feel that it is relevant for us to take an initiative in harnessing academic and industry 
effort in order to further the boundaries of knowledge in our chosen area of endeavor. We look forward to inputs from 
relevant quarters-suggesting, criticizing and contributing to the increased awareness and understanding of this sector.

SCOPE

The journal publishes research in the areas outlined below. The research could have a focus on operations, market-
ing, finance, production, HR, strategy or policy in any of the outlined induction group.

MANUSCRIPT SUBMISSION
Manuscripts are invited on all aspects of management and related social sciences in the area of service industry.

EDITORIAL TEAM
Editor : Sudhanshu Bhushan, Vedatya Institute
Assistant Editor(s) : Shweta Tiwari / Anjana Singh, Vedatya Institute
Marketing Manager : Rama Krushna Charan Patro, Vedatya Institute
Editorial Co-ordinator and
Production Manager : Manjit Singh, Vedatya Institute
Website Developer : Ashish Kumar Tiwari, Vedatya Institute

EDITORIAL ADVISORY BOARD
Arun Upneja, Dean, School of Hospitality Administration, Boston University State College, Pennsylvania (State Col-
lege, Pennsylvania Area) Hospitality, Boston University School of Hospitality Administration, USA. Email: aupneja@
bu.edu
Charla Griffy Brown, Professor, Information Systems & Technology Management, Director of the Center for Teach-
ing and Learning Excellence, Editor-in-chief Technology in Society, Graziadio School of Business Management, Pep-
perdine University, Los Angeles, California, USA. Email: charla.brown@pepperdine.edu
Chihiro Watanabe, Professor, Department of Industrial Management, Tokyo Seitoku University, Japan. Email: wata-
nabe.foxcj@rhythm.ocn.ne.jp, watanabe.c.pqr@gmail.com

Educator for the Service Industry
INSTITUTE

Health Care

Education

Retail/e-Retail

Entertainment
Financial
Services Airlines

Public Services

Hospitality/LeisureJournal of Services
Research
(Service Industry)

Travel/Tourism



David Cranage, Associate Professor, School of Hospitality Management, The Pennsylvania State University, PA, 
USA. Email: dac2@psu.edu
Dennis Reynolds, Ivar Haglund Distinguished, Professor of Hospitality Business Management Washington State Uni-
versity, College of Business and Economics, USA. Email: der@wsu.edu
Diksha Singh, Director of Human Resources and Area Director Human Resources-North West India, Andaz Delhi, 
Aerocity, New Delhi-110037, Email: diksha.singh@hyatt.com
Fevzi Okumus, Editor, International Journal of Contemporary Hospitality Management, Chair of Hospitality Services 
Department, Rosen College of Hospitality Management, The University of Central Florida, Florida, USA. Email: foku-
mus@mail.ucf.edu, Fevzi.Okumus@ucf.edu
H.G. Parsa, Editor-in-Chief, Journal of Foodservice Business Research, Rosen College of Hospitality Management, 
University of Central Florida, USA. Email: hparsa@du.edu
Klaus Macharzina, Professor, Universitat Hohenheim, Stuttgart Germany. Email: klausmac@uni-hohenheim.de
Mahmood A. Khan, Professor, Hospitality and Tourism Management, Pamplin College of Business Virginia Tech - 
National Capital Region, USA. Email: mahmood@vt.edu
Mark Saunders, Professor in Business Research Methods, School of Management, University of Surrey, Guildford, 
UK. Email: mark.saunders@surrey.ac.uk
Mary Mathews, Associate Professor, Department of Management, Indian Institute of Science, Bangalore, India. 
Email: mmathew@mgmt.iisc.ernet.in
Peter O’Connor, Academic Director, Institute de Management Hotelier International & Professor, Information Sys-
tems Essec Business School Paris - Singapore. Email: oconnor@essec.edu
R. Srinivasan, Professor, Department of Management Studies, Indian Institute of Science, Bangalore, India. Email: 
sri@mgmt.iisc.ernet.in, sri0192@yahoo.com
Rhodri Thomas, Professor, ITT Chair of Tourism and Events Policy, UK Centre for Events Management, Leeds Met-
ropolitan University, Leeds, UK. Email: R.Thomas@leedsmet.ac.uk
Richard C. Leventhal, Editor, Journal of Consumer Marketing, Upham Street Arvada Colorado, USA. Email: rclev-
enthal@hotmail.com
Richard Teare, Editor, World Wide Hospitality and Tourism Themes, Journal, President, Revans University-The Uni-
versity of Action Learning, Principal & Chief Executive, IMCA Chief Learning Officer, IMCA Socrates, Buckingham, 
UK. Email: ret38mail-whatt@yahoo.co.uk
Sandeep Munjal, Director, Vedatya Institute, Garhi Murli (Garhi Bazidpur), Sohna Road, Gurugram, Haryana, India. 
Email: sandeep.munjal@vedatya.ac.in
Sandeep Sancheti, President, Manipal University Jaipur, Dehmi Kalan, Near GVK Toll Plaza, Off Jaipur-Ajmer Ex-
pressway, Jaipur, Rajasthan, India. Email: sandeepsancheti@gmail.com
Sanjay K. Jain, Head and Professor of Marketing and International Business, Department of Commerce, Delhi School 
of Economics, University of Delhi, India. Email: skjaindse@hotmail.com
Sanjaya S. Gaur, Professor of Business and Law, Business School, Auckland University of Technology, New Zealand. 
Email: sanjayag@sunway.edu.my
Shyam S. Lodha, Professor of Marketing and International Business Chair, Department of Marketing School of Busi-
ness Southern Connecticut State University, USA. Email: lodhas1@southernct.edu
Tom Redman, Professor, Human Resource Management, Durham University Business School, UK. Email: tom.red-
man@durham.ac.uk
Wesley Johnston, Professor of Marketing & Director, Center for Business and Industrial Marketing, J. Mack Robinson 
College of Business Georgia State University, Atlanta, USA. Email: mktwjj@langate.gsu.edu

GUIDELINES FOR AUTHORS
Journal of Services Research invites original, research based papers and cases in the area of services management. This 
journal publishes papers of interest to academicians and to practitioners of business. The papers range widely over 
different areas of services. It is a condition for publication that the material sent is original work which has not been 
previously published or submitted for publication elsewhere. The guidelines for contributors is listed below:

1. Manuscripts should normally be of upto 5,000 - 6,000 words (A-4 size pages, typed double space and 11-point 
font). Microsoft Word for windows and WordPerfect are the preferred softwares for submission. Manuscripts must 
be submitted through e-mail the cover page bearing only the title of the paper and authors’ names, designations, 
official addresses, email (personnel and official), Mobile and phone numbers.

2. Abstract. Submit an abstract of about 150-200 words.
3. Tables and Figures. The tables and figures should be submitted in MS-Word/Excel format Separately. Their loca-

tion in the text should be indicated as follows:
 Table –1  about here
4. End notes.  All notes should be indicated by serial numbers in the text and literature cited should be detailed under 

Notes at the end of the paper bearing corresponding numbers, before the references.
5. References. Place the references at the end of the manuscript following the endnotes. Arrange the reference list 

in alphabetical order of author’s surnames, and chronologically for each author where more than one work by 
that author is cited. The author’s surname is placed first, followed by initials, then the year of publication is given 
followed by details of the publication. The name of the publication (usually a book or journal) appears in italics. 
Following examples will illustrate the style used in the journal.



6. Follow British spellings throughout (programme, not program).
7. Universal “s” in “ise” “isation” words.
8. Use of numerals: One to twelve in words, thirteen and above in figures , unless the reference is to percentages (5 

percent), distance (5 km) or age (10 years old). Use 1900s and 19th century.
9. No stops after abbreviations (UK, MBA). Use stops after initials (V.P.Singh).
10. Use single quotes throughout. however in case of use of double quotes for example,  “In the words of Szell, the 

‘the economic question’ is today ……” the quotation can be encased within single quote in the double quotes. 
Quotations in excess of 45 words should be separated from the text with a line space above and below and indented 
on the left. Quotes should be cited accurately from the original source, should not be edited, and should give the 
page numbers of the original publication.

11. Italicization and use of diacriticals is left to the contributors, but must be consistent. When not using diacriticals, 
English spelling should be followed.

12. Capitalization should be kept to the minimum and should be consistent.
13. An author will receive a soft copy of the issue in which his/her paper appears.
14. Book reviews must provide the following details, and in this order: Name of author/title of book reviewed/place 

of publication/publisher/year of publication/number of pages, in Roman and Arabic figures to include preliminary 
pages/and price, with binding specifications such as paperback or hardback. For example :

 Brian K. Julyan, Sales and Service for the Wine Professional. London and New York: Cassell, 1999. ix+214pp. 
£16.99 paper.

15. If papers are accepted for publications, contributors are requested to fill the copyright form online. Otherwise 
paper will not be considered for the publication.

16. Manuscripts which do not conform to these guidelines will not be considered for publication.
17. Manuscripts not considered for publication will not be sent back. Those submitting papers should also certify that 

the paper has not been published or submitted for publication elsewhere.
18. Manuscripts and all editorial correspondence should be addressed to: Editor, Journal of Services Research,  

Vedatya Institute, Garhi Murli (Garhi Bazidpur), Sohna Road, Gurugram - 122103, Haryana.

CONTACT DETAILS
Journal of Services Research, Vedatya Institute
Garhi Murli (Garhi Bazidpur), Sohna Road, Gurugram - 122103, Haryana
Telephone: 0124-4860800 Email: jsr@vedatya.ac.in, Website: http://jsr.vedatya.ac.in

PUBLICATION DETAILS
ISSN No: 0972-4702 (Print) • 2 issues per annum • First issue is published in April and Second issue is published in 
October


